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Our 2022 #EUinfluencer list 
shows an interesting combination of 
journalists, lobbyists and communication 
managers. This goes to show that you too, 
can grow your influence on social media, 
especially in the EU bubble - essentially 
a small group of people having a 
considerable impact on policy decisions. 
Or as Dave Keating, EU Politics category 
winner, puts it: 

However, as we all know, it’s not 
as easy as the influencers make it 
look. A like, repost, or follow is never 
guaranteed, and it is even harder 
to get engagement from your ideal 
target audience. Your many hours of 
content creation go unnoticed, while 
one mistake might haunt you forever. 
Or seldomly, it might not even be a 
“you” issue–perhaps your social media 
platform had just undergone new 
and unreliable management. When 
Twitter was finally purchased by Elon 
Musk in October 2022, many “netizens” 
have raised concerns as to how the 
platform will be run. Post-acquisition, 
a sharp increase in misinformation, 
harassment, and hate speech has led 
to organisations pausing their Twitter

“Social media plays a really big 
role in setting the agenda, setting 
the topics of conversation and has 
made activism a lot more potent.”

https://twitter.com/DaveKeating
https://twitter.com/DaveKeating


advertising or in some cases even 
their entire Twitter communication. 
Companies and individuals consider 
migrating to newer social media 
platforms. One of these platforms, 
Mastodon, has gained traction for its use 
of decentralised open-source software 
for running self-hosted servers that 
enable communities to communicate 
with one another.
#EUinfluencer Paul Nemitz co-pioneered 
the creation of a Mastodon instance:  
eupolicy.social, as an alternative for the 
EU policy bubble. Interestingly enough, 
Paul first mentioned the creation of the 
instance during ZN’s own #EUinfluencer 
event in September 2022.  
Our #EUinfluencer heroes always find 
ways to stay relevant and push their 
messages forward to their followers.
Put their ideas into practice to be 
#OneStepAhead online and be battle-
ready on social media, whichever 
platform you choose to be present on. 
Keep your options open.

https://twitter.com/PaulNemitz
https://mastodon.social/explore
https://eupolicy.social/about


“Be consistent. Make sure you are there when 
and where the discussion is taking place, 
make sure you check your feed, see who is 
influencing the debate on certain topics, and 
make sure you become part of that debate. 
And that is a difficult part because it requires 
you to be online frequently, to reply to people, 
to ask questions, to provide useful information. 
And to know what useful information is.”

“I find it’s quite effective to break down 
an issue that people haven’t heard about 
before. If I have something to offer about 

certain issues, then I like to use threads as 
a medium to get my work out there. It is a 

great way to get work.” 
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GET OFF
THAT CLOUD

BREAK 
IT DOWN

Remco Timmermans

Sam Morgan

Content Marketer and Social Media  
Specialist for Space – SpaceSide 

Freelance Journalist  

#3 in Space 

#30 

https://twitter.com/timmermansr
https://twitter.com/SamJamesMorgan
https://twitter.com/timmermansr
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://twitter.com/timmermansr


“Check how it makes you feel. If you’re 
shocked, upset or have any strong 
reaction, perhaps it’s time to ask yourself 
why. Who’s behind it, and how do they 
want to make you feel?” 

“Adjust to them when you’re crafting your 
tweet. If you’re talking to people who already 

know something about the issue, then don’t 
dilute the message. Also, give people some 
credit and talk about the issue as if they’ve 

already read a few text books about it. Or 
if you’re being broader and you want to 

introduce people to this new issue, then, you 
know, spread it out quite nicely.”  
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THINK BEFORE
YOU SHARE

GIVE YOUR
AUDIENCE SOME 

CREDIT

Katie Owens

Sam Morgan

Information and Communication Officer
DG SANTE, European Commission 

Freelance Journalist  

#26; Category Winner: Healthcare 

#30 

https://twitter.com/ktowens
https://twitter.com/SamJamesMorgan
https://twitter.com/ktowens
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://twitter.com/ktowens
https://mstdn.social/@ktowens 


“Be simple, use emojis. I’ve used them quite 
effectively in the past for explaining different 
energy and climate topics that people might 
not have heard about before. Be it climate, 
carbon markets or taxonomy. You  want to 
make what is potentially a very complex topic 
accessible to people.”
 

“Be visual.” 
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EMOJIS ARE 
NOT JUST FOR 
TEENAGERS

USE 
MULTIMEDIA

Sam Morgan

Aitor Hernández-Morales  

Freelance Journalist

Reporter – POLITICO Europe 

#30

Category Winner Travel & Tourism 

https://twitter.com/SamJamesMorgan
https://twitter.com/aitorehm
https://twitter.com/SamJamesMorgan
https://twitter.com/aitorehm
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://twitter.com/aitorehm
https://mastodon.uno/@aitorehm 


“You may have seen different videos that I’ve 
posted on Twitter. Maybe if you’re one of my 

followers, I found them to be well-received 
upon times. Of course, then you have to get 

into the different technicalities of whether 
or not you’re posting it on LinkedIn or on 

Facebook or whatever, but I find just uploading 
a video to Twitter that’s under 2 minutes, 

people will watch it and they’ll appreciate it. 
And sometimes they’ll give you some feedback 

which is always well-received as long as it’s 
positive or constructive, at least.”  

Sam Morgan

Freelance Journalist  
#30 

“On LinkedIn business-related content works 
best. LinkedIn is a professional social media, 
so everyone is looking for professional tips: 
tips on how to improve their performance, tips 
on–perhaps even having to work on your CV, 
recommendation letters, how to change jobs, 
what should leadership look like? So I try to 
keep the content always related.”
 

7BE PLATFORM
SPECIFIC 

Karen de Sousa Pesse 

Digital Advisor – Microsoft 
LinkedIn #EUinfluencer 

https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://www.linkedin.com/in/karenpesse/
https://www.linkedin.com/in/karenpesse/
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://www.linkedin.com/in/karenpesse/


“Of course, insightful content. Being able 
to formulate things in a funny or original 
or insightful manner is, of course, the way 
to gain followers.” 

8USE SOCIAL AS 
YOUR PERSONAL 
CREATIVE OUTLET 

Pieter Cleppe 

Editor-in-Chief - BrusselsReport.eu 
#36

“A second reason I use social media is it’s 
really as a creative outlet. As a freelance 
journalist, not everything that I want to write 
a story about gets commissioned, so it is a 
great way to actually get it out, whether or 
not it’s through some stupid meme that I like 
to at least weave a little strand of threads of 
satire or parody or current affairs through. 
It’s not just this person looks like Severus 
Snape or whatever. So creativity, especially 
during lockdown, pandemics, coronavirus, and 
whatnot, was actually a nice way to sort of get 
that creativity out and not let it fester about in 
my insides.” 

Sam Morgan

Freelance Journalist
#30

https://twitter.com/pietercleppe
https://twitter.com/pietercleppe
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://twitter.com/pietercleppe


“Constantly change the type of content you’re 
creating and stay up to date. Twitter today is 
not like Twitter a few years ago and that will 
continue to change.” 

Remco Timmermans

Content Marketer and Social Media  
Specialist for Space – SpaceSide 
#3 in Space 

9PROMOTE CAUSES 
CLOSEST TO YOUR 

HEART

“In a world where content must compete and 
everything gets shorter and shorter, what we 

share should be dynamic and engaging.” 

Chloe Mikolajczak 

Climate Justice Activist 
Instagram #EUinfluencer 

 

https://twitter.com/timmermansr
https://twitter.com/timmermansr
https://www.instagram.com/thegreenmonki/
https://www.instagram.com/thegreenmonki/
https://twitter.com/timmermansr
https://www.instagram.com/thegreenmonki/
https://twitter.com/ChloeMkljczk


“Announce new things and all the more so 
if those are new things. Connect to ongoing 

social or political events. Trying to inspire 
people with your tweets? By all means, 

promote the causes close to your heart. And 
do share tweets and links and respond to 

content from organisations other than your 
own, but also be as relevant and as pegged to 

the news cycle as you possibly can be.”  

“One of the biggest challenges facing 
Twitter users in the European Union really is 
the changing landscape of social media in 

general, not just on Twitter. You have to stay 
up to date on your content creation, where 

it was enough to send a text tweet ten years 
ago. You had to add photos, maybe links, extra 

information a few years ago, and now you 
really have to be on video. You have to 

be creative.”  

James Kanter 

Remco Timmermans 

Founder & Editor – EU Scream 

Content Marketer and Social Media  
Specialist for Space – SpaceSide 

#45

#3 in Space 

https://twitter.com/jameskanter
https://twitter.com/timmermansr
https://twitter.com/jameskanter
https://mastodon.green/@jameskanter
https://twitter.com/timmermansr


“Social media is more than just self-serving 
content and delivering value to yourself and 
asking something of your community but 
giving something back. That’s what I tend to 
use LinkedIn for, to close that value loop and 
give something to them so they can give 
something back to me.” 

10DELIVER VALUE – 
TO OTHERS THAN 
JUST YOURSELF...  

Duarte Garrido

Global Head of Social Media and Cross-Channel 
Activation – Standard Chartered Bank/Corporate 
Advisor – Handprint 

LinkedIn #EUinfluencer 

“Probably a very important strategy is to bring 
added value to communicate and inform 
about things to serve as the person bringing 
the news. I think that’s a great tool to get 
more people to follow your Twitter feeds. I 
think that’s one reason why journalists have 
so many followers, because they are actually 
those that are discovering the news and then 
spreading it.”  

Pieter Cleppe 

Editor-in-Chief - BrusselsReport.eu 
#36

https://www.linkedin.com/in/duartegarrido/
https://www.linkedin.com/in/duartegarrido/
https://twitter.com/pietercleppe
https://twitter.com/pietercleppe
https://twitter.com/DGonSocial
https://twitter.com/pietercleppe


“Live by the 3 Rs: repetition, repetition, repetition. 
Not everybody sees everything that you do. Most 
people are not on Twitter all the time. So you 
actually need to have certain things that you’re 
repeating over and over again in different forms 
in different ways to spark that discussion––
to get the message across. Engage with the 
people who come back to you, seek to explain 
further what you’re doing. Try to make the 
complex understandable, but don’t lose sight of 
the fact that many modern policy challenges 
are complex.”  

11LIVE BY THE 3RS  
David Henig 

Director for the UK Trade Policy Project – European 
Centre for International Political Economy (ECIPE) 

#4 in Agriculture 

12DON’T PLAY IT 
(TOO) SAFE 

“I mean, it sounds really basic, but when I see 
Twitter communications, particularly from 

companies or politicians, it’s those strategic 
communication strategies that really want to 

play it safe and put out tweets that don’t really 
say anything that don’t get a lot of traction… 
Make a tweet interesting enough for people 

to engage with it, but not so interesting that it 
offends a lot of people.” 

Dave Keating 

Brussels Correspondent - France24 
#2 Category winner Economy & Trade  

https://twitter.com/DavidHenigUK
https://twitter.com/DavidHenigUK
https://twitter.com/DaveKeating
https://twitter.com/DaveKeating
https://twitter.com/DavidHenigUK
https://mastodonapp.uk/@DavidHenig 
https://twitter.com/DaveKeating
https://eupolicy.social/@davekeating


“I guess I have a little bit of a talent for being 
a bit sardonic or sarcastic, or try to get that to 
come through my communications as much 
as possible, but don’t be defined by it. You 
know, I don’t want to be seen as a as a joker or 
whatever on Twitter. I am a professional at the 
end of the day and I hope at the moment that 
I have found this nice balance between the 
two. Keep things light and be humorous if 
you can.” 

13SPEAK TO YOUR 
STRENGTHS 

Sam Morgan

Freelance Journalist   
#30 

14GET VERIFIED 

“Having a blue tick on Twitter, I have found, 
has actually increased my visibility. So it’s not 

just an ego thing, although I’m sure that is a 
big part of it. It is actually beneficial from a 

professional point of view.” 

 

Sam Morgan

Freelance Journalist  
#30 

https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 
https://twitter.com/SamJamesMorgan
https://eupolicy.social/@sammorgan 


“Don’t get consumed by it, and don’t become 
defined by it. The lockdown has definitely 
given us plenty more time to spend on the 
different platforms tweeting into the void and 
everything. But it has been a long time after 
confinement has ended to actually bring that 
addiction under control. So it’s good to have a 
balance again.” 

15THERE IS A LIFE 
OUTSIDE OF 
SOCIAL MEDIA!  

Remco Timmermans 

Content Marketer and Social Media 
Specialist for Space – SpaceSide 

#3 in Space 

https://twitter.com/timmermansr
https://twitter.com/timmermansr
https://twitter.com/timmermansr


“Ditch the Eurojargon, and try to take 
yourself less seriously.” 

“There’s only so many ways can do 
something that is super institutional.  
So, it’s better to be personal - just go with 
your character and what you’re actually 
interested in, how it comes through 
through your work. To be really authentic.”  

16AT THE END OF 
THE DAY, THERE IS 
ONLY ONE YOU. BE 
THAT PERSON. 

Aitor Hernández-Morales  

Alia Papageorgiou 

Reporter – POLITICO Europe  

Communications Media Specialist   

Category Winner Travel & Tourism 

#37   

https://twitter.com/Eurocentrique
https://twitter.com/aitorehm
https://twitter.com/Eurocentrique
https://twitter.com/aitorehm
https://twitter.com/aitorehm
https://mastodon.uno/@aitorehm 
https://twitter.com/Eurocentrique
https://eupolicy.social/@davekeating 


“The content that you should avoid is content 
that’s inauthentic. People are a lot savvier 
when it comes to lack of authenticity, and they 
will call you out if they feel like you’re actually 
being conniving or deceiving, and not really 
being transparent about why you’re on social 
media. You’re sharing content for a reason. 
You should have a strategy and a goal, and 
you need to share these with your community 
so that they always know why you’re there and 
why you’re sharing this kind of content with 
them.” 

Duarte Garrido

Global Head of Social Media and Cross-Channel 
Activation – Standard Chartered Bank/Corporate 
Advisor – Handprint 

LinkedIn #EUinfluencer 

“The first thing is authenticity: making sure 
that the content really reflects the person 
who’s sharing. Next is transparency: making 
sure that if it’s sponsored or supported by any 
organisation that is transparent.”

Chloe Mikolajczak 

Climate Justice Activist  
Instagram #EUinfluencer 

 

https://www.linkedin.com/in/duartegarrido/
https://www.linkedin.com/in/duartegarrido/
https://www.instagram.com/thegreenmonki/
https://www.instagram.com/thegreenmonki/
https://twitter.com/DGonSocial
https://www.instagram.com/thegreenmonki/
https://twitter.com/ChloeMkljczk


“Add a little bit of yourself as well. So put a little 
bit about your football team or music. Or you 
know, we always like to see the pet pictures. I 
think what most people do anyway.”  

David Henig 

Director for the UK Trade Policy Project – European 
Centre for International Political Economy (ECIPE) 

#4 in Agriculture 

“Remember that social media is a great place 
to have fun. I enjoy the way that algorithms 
change has been making me see a number 
of different posts. A lot more animals have 
been coming in my timeline recently and it’s 
something that I really enjoy. Let’s continue to 
let our personalities shine. Let’s keep talking to 
each other and keep that engagement up.” 

Katie Owens

Information and Communication Officer
DG SANTE, European Commission 
#26; Category Winner: Healthcare 

 “Be as authentic as possible. I share a lot of 
personal experiences as well and I always try 
to focus on the business aspect.”
 

Karen de Sousa Pesse 

Digital Advisor – Microsoft 
LinkedIn #EUinfluencer 

https://twitter.com/ktowens
https://twitter.com/DavidHenigUK
https://twitter.com/DavidHenigUK
https://twitter.com/ktowens
https://www.linkedin.com/in/karenpesse/
https://www.linkedin.com/in/karenpesse/
https://twitter.com/ktowens
https://mstdn.social/@ktowens 
https://twitter.com/DavidHenigUK
https://mastodonapp.uk/@DavidHenig 
https://www.linkedin.com/in/karenpesse/


“It’s simpler and more complex maybe than 
you think it’s simpler because you just have to 
be yourself. Communicate in a way that you 
would communicate to people you see face to 
face. Really be yourself. Be authentic. Don’t try 
to hide between fake profiles or pictures that 
don’t look like yourself. That’s the easy bit. Try 
to be relevant and authentic. Try to 
be yourself.”  

Thinking about opening a 
Mastodon profile for yourself of 
your organisation? 
Let’s start with the basics.

Remco Timmermans 

Content Marketer and Social Media 
Specialist for Space – SpaceSide 

#3 in Space 

What is Mastodon? 
Mastodon is a decentralised open-source 

software for running self-hosted servers. 
This enables communities to communicate 

with one another Users join a specific 
Mastodon server, rather than a single 

website or application.

https://twitter.com/timmermansr
https://twitter.com/timmermansr
https://twitter.com/timmermansr


For more information, refer to John Bull’s Twitter thread 
about joining Mastodon.

“Think of Mastodon as like a class at school. You can 
have friends in any class or year group. You CHOOSE 
to spend time with them. But you are also in a class, 
so tend to know a fair bit about ALL your classmates 
through daily exposure.

This is why it is important to pick a server for 
yourself that:
- Has a moderation policy you like
- Seems to match your interests and posting style”

– John Bull

No algorithm 
The timeline shows you all posts 

written by people you follow. There’s 
no algorithm. Thenumber of likes is 
only visible if you click through, so 

that you judge a post on what it says 
instead of how popular it is. Read 

Justin Pot’s Beginner’s Guide to 
Mastodon (strongly recommended).

Wondering which 
server to choose?  
#EUinfluencer Paul Nemitz co-pioneered 
the creation of eupolicy.social, as 
mentioned above. This is probably the 
server you should join, if you want to see 
familiar faces. 
Mastodon is built for the purpose of 
one-on-one conversations to take the 
spotlight again, in lieu of over-engaged 
tweets brought up by algorithms.

https://twitter.com/garius/status/1588827775628369920
https://www.wired.com/story/how-to-get-started-use-mastodon/
https://www.wired.com/story/how-to-get-started-use-mastodon/
https://eupolicy.social/@PaulNemitz
https://eupolicy.social/about


OR CALL
0489 788 664

Good luck. And if you need any help, ZN can provide custom-made social media 
ambassador trainings for organisations, and take care of the entire content 
strategy and execution for you. We have our unique and proven methodology to 
make it happen for you. Book a free intro meeting here.  

We still don’t know what is bound to 
happen and only time will tell if we are still 
willing to tweet to our heart’s content. But 
nothing is permanent in the digital world. 

We must be willing to adapt to changes 
and experiment with new opportunities to 

communicate online.

So why not join the eupolicy instance, 
follow us and see if you can find a niche 

on Mastodon? 

Transport #EUinfluencer Jon 
Worth published a blog post 
about switching from Twitter 
to Mastodon and  summarises 
it best:

“It feels like Mastodon is what we, the users, can make 
of it. It is importantly not what some tech bro thinks he 
wants to do to us, with some ill thought out vision for 
the tool. And that, for now, gives me a glimmer of hope.”

https://znconsulting.com/
https://znconsulting.com/
https://jonworth.eu/from-foreboding-to-a-glimmer-of-hope-in-a-week-the-switch-to-mastodon-is-on/
https://eupolicy.social/@ZN
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