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Of course, this is also exciting, and we definitely look 
forward to continue to optimise the way we work with 
our global network and to turn these changes into 
opportunities.

THE PAST TWO YEARS HAVE BEEN INTENSE, AS 
COVID19 HAS CREATED MASSIVE CHANGES IN 
HOW WE WORK, PLAY, COMMUNICATE AND 
GENERALLY LIVE IN TODAY’S WORLD. 

LET’S TALK TRENDS AND 
PREDICTIONS FOR

2022



Is now the time when VR and the Metaverse finally 
become mainstream? The ideas have been around 
forever, from William Gibson’s 1984 Neuromancer (and 
others, earlier) to Ready Player One (and many more).  
All this material and failed expectations (who 
remembers Nintendo’s Virtual Boy?) gives a level of 
scepticism—why would now be different?

We’ll bet that it is indeed different now. And this is 
because it’s not just technological development 
taking place, but also a massive social need, created 
by the pandemic and related shifts. People have been 
in too many Zoom meetings to count at this point, 
and it’s easy to see a massive market need for better 
solutions. After all, working from home on a document 
is one thing, but what if you can work from home at 
designing a car? We recently had a ZN #FridayLive 
that discussed Toyota’s engineers doing just that. How 
about virtual reality fitting rooms? Virtual reality real 
estate tours? Virtual healthcare ‘visits’? Classrooms?  

It may not be Mark Zuckerberg’s exact vision that 
comes to pass, but it seems inevitable that VR will 
soon be changing the way we work, play, and live.

1VR & THE 
METAVERSE
BRINGS SCIENCE  
FICTION TO LIFE

https://www.linkedin.com/posts/zn_fridaylive-activity-6875013803575259136-03mc/


As we all know, work-from-home was 
suddenly and drastically a major 
consideration for everyone that could 
do it in early 2020. Since then, that has 
led to incredible developments around 
work and technology, but also the 
constant question: would we get “back 
to normal”?

In a word: no. It turns out that 
working from home has some huge 
advantages even without a pandemic. 
It’s great for the environment, as it 
gets cars off the road and reduces 
office space required (and thus all the 
heating, light, etc.). There are many 
signs that it’s good for workers’ health 
and wellbeing.

That said, the debate isn’t over yet. 
While some companies like Twitter 
and Shopify have announced that 
they will keep full remote as an option 

for workers even after the pandemic, 
others have resisted, advocating for 
the benefits of people seeing each 
other in person. There’s also various 
elephants in the room, such as 
regarding those unused office spaces 
(which are already showing signs 
of creating a massive commercial 
real-estate bust as companies all 
downsize their physical locations) 
and the need to trust your workforce.

We’re in for some twists and bumps 
in the road yet, but it’s inevitable that 
work from home is here to stay, along 
with all the new tech (like Cloud-Native 
Platforms) and social changes that it 
brings. ZN is definitely fully embracing 
the hybrid work model, as it allows us 
to work with an international network 
of talented digital experts, be agile, 
and scale.

2HYBRID  
WORK
CONTINUES TO BECOME 
THE NEW NORMAL



Cities—as the places where billions live and 
work—are obviously at the crux of many of these 
changes, such as working remotely and an 
emphasis on sustainability. With this in mind, 
they’ll continue to get smarter, and data-
driven technology will ramp up in our public 
spaces, modes of transport, and more.

From green spaces to smart & sustainable 
buildings to surveillance, it’s hard to 
summarise all the various ways smart tech is 
changing the places where we live, work, and 
travel. Transport is a huge example: since 
the pandemic has drastically shifted work 
patterns and made enclosed spaces (see: 
mass transit) disadvantageous, 40% of cities 
with 500,000 or more residents are looking at 
smart transportation solutions by 2023 (from 
the IDC FutureScape report). These range from 
self-driving cars, to scooter and bike networks, 
to self-contained neighbourhood layouts, and 
all the various combinations possible.

3CARS? CITIES? 
EVERYTHING 
GETS SMART



5G has been talked about for years, 
and is being deployed more and 
more places, so how can this be a 
top trend for 2022? Well, it’s all about 
critical mass. For instance, according 
to Dell Technologies Ireland, this 
coming year “will mark the turning 
point for widespread connectivity 
enabled by 5G”.

This is more than just loading 
a video faster when you’re out 

and about. Remote working, and 
working on the go? Requires a fast 
connection. All the smart cities 
developments we mentioned 
above, like scooter and bike 
networks? Require a fast connection. 
Autonomous and smart cars? Require 
a fast connection.

5G may not be brand new, but how 
it’s about to impact society is.

45G BECOMES 
THE BACKBONE 
OF EVERYTHING ELSE



Yet another development that is primed to take 
the next step due to ubiquitous high-speed 
processing and data access, everywhere, is AI. 
The ever-increasing quantities of data and 
faster processor speeds available are leading 
to seemingly new use cases every week. AI 
(to be clear, the typical implementation we’re 
discussing here is machine-learning algorithms) 
is being used in smart cars, to finance, to smart 
power grids.

It’s important to note that, while faster data 
and processing means there’s a continuous 
expansion of AI in use, it’s still not a panacea, 
or even easy to successfully deploy in the first 
place. As such, new deployment techniques and 
methods themselves are the innovations that 
will enable the next wave of game-changing 
AI techs. AI engineering for instance, could be 
a gamechanger. Gartner notes that “IT leaders 
struggle to integrate AI within applications, 
wasting time and money on AI projects that 
are never put in production, or struggling to 
retain value from AI solutions once released. 
AI engineering is an integrated approach for 
operationalizing AI models.” We’re excited to 
see it in action.

5SKYNET?
NOT QUITE, BUT AI 
BECOMES MAINSTREAM

https://www.gartner.com/en/newsroom/press-releases/2021-10-18-gartner-identifies-the-top-strategic-technology-trends-for-2022


It seems odd to claim crypto as a hot 
new trend when Bitcoin has been making 
waves since 2011 (or earlier in some 
circles). There’s much evidence, however, 
that it has yet to achieve its full potential. 
Could 2022 be the year in which it 
reaches the next level?

One significant development occurred 
this September, when El Salvador 
became the first country to adopt Bitcoin 
as legal tender. This has led to some 
dominos starting to fall, with various 
legislative proposals towards acceptance 
being made in Ukraine, Panama, and 
Cuba. It won’t be surprising at all if 
significant new developments occur on 
this front in 2022.

Meanwhile, the benefits of blockchain 
technology continue to offer promise—
both hypothetical and realised 
seemingly in equal measure. Industries 
like banking and healthcare could 
massively benefit from a decentralized, 
forgery-proof digital ledger for storing 
and tracking information, as countless 
articles have described. On the other 
hand, Bitcoin specifically has issues, 
such as power consumption, which 
conflict with other societal priorities 
towards sustainability. Can renewable 
power bridge the gap? Only time will tell.

6CRYPTOCURRENCY 
AND BLOCKCHAIN 
BREAK THROUGH 



7SUSTAINABILITY 
IS EVERYWHERE
The growth of sustainable energy is 
evident everywhere—for instance, 
the International Energy Agency (IEA), 
reports that 2020 saw a 40% surge in 
renewable energy generation, and a 
16% fall in the cost of producing energy 
from sources like tidal, solar, onshore, 
and offshore wind. Sustainability 
is seemingly at the lips of most 
government officials, and seen 
everywhere in industry-changing plans 
like the EU Green Deal, or the Farm 
to Fork. Combine this with seemingly 
every company doing their best (or 
at least claiming to) to switch to 
renewables sources and practices, 
and it’s a no-brainer that this will 
continue.

The interesting thing, however, is that 
it’s not just energy. Customers are more 
and more demanding sustainability 
in everything, from food to consumer 
goods to website hosting or graphic 
design (light fonts, avoid heavy 
black everywhere, optimise your 
videos for efficiency). And it’s only 
accelerating, as “Research suggests 
that 54% of [Gen Z] young adults 
think a company’s environmental and 
social efforts are very or extremely 
important when considering whether to 
purchase a service or a product.” (from 
Energywatch).



And this one is more potentially life-
changing than your wifi-enabled 
toaster. The IoB is the continued 
development of big data and 
information collection, and it is being 
turned into more insights into consumer 
(and citizen) behaviour than ever 
before. Companies (and governments) 
are increasingly using the IoB to 
understand, track and predict 
customer preferences, behaviours, 
purchasing decisions, and much, much 
more.

“Isn’t this here already?” We hear you. 
And it is, to some extent. However, 
experts believe that by 2025, over 

50% of the global population will be 
being looked at by at least one IoB 
program from governments or private 
organisations (source: Gartner). 
Significant social trends towards 
valuing privacy and legislative 
responses like the GDPR are testament 
to growing awareness and concern.

That said, the IoB is only getting started 
in terms of potential. The intersection 
of tech improvements like facial 
recognition and location tracking 
will take the potential of behaviour 
monitoring to new heights. It remains 
to be seen what of this society 
embraces, and what it resists.

8MOVE OVER IOT  
(INTERNET OF THINGS),  
IT’S TIME FOR  
THE IOB



There are a few trends that most 
people may be aware of: worldwide 
supply chain problems, and increasing 
automation. Automation has 
been a buzzword seemingly for 
decades (robots will take your job! 
automated fast-food kiosks!), but 
new interconnections between tech is 
helping it make a leap forward in 2022. 
Nowhere is that more prevalent and 
impactful than in manufacturing and 
supply chains.

Some are calling it “Hyperautomation”, 

and it typically involves AI, workers, 
the internet of things, and getting into 
every part of an organisation or process 
to maximise as much as possible. It’s 
both increasing efficiency within a 
single process, but also using AI to find 
and assess the processes themselves 
for more automation. It’s particularly 
relevant for companies with high-
volume processes, and, as you see 
the world start to transition out of the 
supply chain crisis throughout 2022, 
you can be sure hyperautomation is 
playing a key role.

9WILL ROBOTS 
FINALLY COME 
FOR YOUR JOB?



With action comes reaction. Just 
as the IoB offers potential for good, 
but also the potential for exploitation, 
society-wide debate and discussion 
tries to set the limits for what we want 
and will accept. Privacy is a central 
battleground in this regard, and the 
outcome of these debates will have 
massive ramifications for many of 
these tech developments, and our 
very ways of life. We’ve already seen 
it take place with developments 
like the EU’s GDPR, and legislative 
responses continue around the 
world.

However, it’s not just legislative and 
social responses: technology itself can 

respond and bolster privacy defence. 
One example is privacy-enhancing 
computation (PEC). Like blockchain 
did a decade ago, this is a concept 
that has been around in abstract 
form for many years, but is suddenly 
hitting a critical mass of technological 
development and demand for what it 
offers. It promises to allow different 
parties to use datasets, without 
actually knowing the data. 

Sounds like magic? It’s not, and 
being able to leverage data 
without actually impacting people’s 
privacy rights could revolutionise 
technologies in practically every 
field.

10CAN TECH 
SOLVE PRIVACY
OR WILL GOVERNMENTS  
HAVE TO?

https://www.forbes.com/sites/forbestechcouncil/2021/02/19/adding-privacy-enhancing-computation-to-your-tech-stack/?sh=541093f13de5


How ZN can help 

HOW DOES THE FUTURE LOOK TO 
YOU? IF YOU’RE OVERWHELMED, 
ZN CAN HELP. 
 
These rapid changes need rapid 
responses, especially in digital 
communications. And if you’re not 
communicating digitally, you’re just 
not communicating. We have many 
years of experience creating (and
deploying) cutting-edge digital 
strategies, assets, campaigns, events, 
and more for clients such as Coca-
Cola Public Policy EU, FEFCO, UPS EU, 
DIGITALEUROPE, and Pfizer EU Policy.
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