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Top tips to get 
Twitter traction in 
the Brussels bubble

By 
the digital agency 
in Brussels 

COMPLETE CHECKLIST:



Social media, and Twitter in particular, were already important, but 
now they’re critical. 100% of MEPs are on Twitter  and 95% of those 
say they use it often*. If you don’t have a strong Twitter presence, 
you’re losing an immense amount of potential message spread.

Question is - HOW CAN YOU STAND OUT IN THE CROWD?

Let us show you the ways…

SO, ITS 2021, AND A 
DIGITAL STRATEGY 
HAS NEVER BEEN 
MORE CRUCIAL.



Think you can create a post, without any thought, 
and engagement will fall from the sky? Wrong. You 
need to create favourable attention and interest 
in everything you post about, and this starts by 
asking questions , starting a conversation, and 
keeping the conversation going. Engagement 
is key to successful posts, giving you greater 
marketing reach, awareness and improved ROI. 

Social media is not a one-way street, and Brussels 
is a small town. Build relationships. This can 
start simply by engaging with others’ content 
(likes, retweets (RTs), and comments) in hopes 
of reciprocity, but can be much more. Work your 
network both inside the app and out in order to 
set up bilateral support for key messages (but 
don’t overdo it—no one likes spam!). 

The most important influencers follow principles 
like this, so they are likely to respond to interesting 
and relevant messages.

1ALWAYS BE 
ENGAGING



Getting on Twitter without this step is like flying a plane 
with no map—you won’t get where you wanted to go, 
and it may end in disaster! 

Developing a list of the key targets and influencers for 
your topics will direct all your efforts, allowing for more 
successful, targeted interactions. It should be used for 
organic, and more importantly, paid engagement, 
ensuring no wasted resources. 

Digital mapping also helps you visualise and collect 
data, and finding the right influencers is important to 
reach the right audience. 

FOLLOW ZN’S #EUINFLUENCER LIST  FOR A JUMPSTART 
ON THIS EXERCISE.
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MAP IT OUT!
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When it comes to digital marketing, if you have not 
set KPIs in place, you are already one step behind. 
KPIs help track the status of your goals as well as 
your successes—you cannot meet and present good 
results if you have not decided what success looks 
like. This is a key part of your plan, which will inform 
strategy and allow for meaningful decisions and 
analysis. 

Is your goal to raise awareness? Grow your follower 
base? Influence policymakers? Secure that all-
important follow back from @Berlaymonster? These 
all need different approaches, and you’ve got to 
know ahead of time. 

FIGURE OUT 
GOALS AND KPIS 



Creating organic engagement 
is the most cost-effective 
way to boost traffic. Having a 
functioning organic feed will 
build your audience and offer 
value in terms of who is seeing 
your posts. Boosting (aka paid) 
content is a valid way to amplify 
certain messages, but organic 
communities last. 

Focus on creating tweets that 
thoughtfully suit your strategy 
and goals, the right topics, and 
hashtag effectively. Tying in 
trending content (events, news, 
etc.) to your message can be a 
nice organic boost (when possible—
the message still needs to make 
sense!).  

Find out the best way for your 
network to share your tweets. This 
can be a WhatsApp group, an 
e-mail list, or the notes of your 
weekly meetings. Get all your 
stakeholders to share each other’s 
stories and successes. Their likes 
and RTs have a huge multiplier 
effect for your messages. This 
will greatly help once you start 
advertising, too.  

4CREATE A STRONG 
ORGANIC STRATEGY



Creating well thought-out posts 
aligned with your marketing goals 
and strategy is one thing, but 
keeping your audience interested 
and eager to read what you have 
to say is another. Particularly in a 
political town like Brussels, press 
releases, communications, and 
the tweets derived from them very 
often feel formulaic and dull. 

How is this done? Creativity. At the 
end of the day, we are all more 
likely to click ‘like’ or ‘follow’ an 
account that is appealing to the 
eye and uses creative ideas. 

Try Twitter polls, asking questions, 
starting a conversation, or even 
using memes or GIFS. These assets 
boost the overall look and interest 
of a post. 

Most importantly: Develop a 
creative, a unique style and a 
narrative that lasts throughout 
messages and campaigns—it will 
be remembered and help you stand 
out. We call this the #RedThread, 
loosely translated from French, and 
our creative team makes sure it 
looks the part. 
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BE CREATIVE



A Message House is a simple tool to help 
all teams and efforts stay on track and in 
alignment, and is a great benefit for Twitter. 
Take the time to think it through and make sure 
each message is underpinned with a strong 
proof point, then get your social media team on 
board. 

Having a strong Message House ensures that 
you have a unified story of who you are, and 
describes the overarching theme of the kind 
of work you do and the different elements your 
organisation brings to the table.  

The quantity of tweets you’re sending will 
vary based on your goals, but generally 
Twitter needs more action than, say, traditional 
press releases or more ‘official’ statements. A 
thought-out Message House will help keep all 
this in line. 
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USE A 
MESSAGE HOUSE



Sometimes it seems like every other day is the 
“International Day of Something or Other”. Once you 
add in Commission/Parliament communications, 
key events, and other must-respond moments, it 
becomes very easy to miss things. 

Preparation is vital to get the right kind of traction 
on your social media channels. Be aware of special 
international days, as this allows you to engage in 
conversations, threads, and use the right hashtags 
to hopefully contribute to a topic everyone is 
interested in. 

Creating an editorial calendar keeps you on track 
and up to date with the rest of the Brussels Bubble 
and establishes a workflow for your social media 
posts aligned with the rest of the organisation, 
allowing you to create higher quality content in 
advance. Scheduling and organising content ahead 
of time also saves you time researching (like what 
the importance of the day is, what the hashtags are, 
which events are happening, what press releases 
are coming out and so on). 
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PLAN.PLAN.PLAN.



Success of social media accounts 
and posts depends on the quality 
of your content, and improving 
quality is reliant on the time spent 
creating well drafted, thought-out 
and creative posts. 

The only way to do this efficiently 
is to have a platform where you 
can draft, plan and schedule posts 
ahead of time. Having a scheduling 
platform in place assists in creating 
a content library for your assets 
and posts, and allows your team 
to be involved in approving and 
overseeing the process. 

Put one to use to make sure you 
can have something out at 9am (or 
better yet, 9:12, as you don’t want to 
compete with all the other content 
scheduled to go out at 9). It will go 
out if you’re in a meeting, or even 
while you’re ‘teleworking’ from Ibiza 
(COVID-permitting!). 

8USE A 
SCHEDULING TOOL



Be to the point, yes, but also be timely and throw 
in some humour. After all, it’s rained for 40 days 
straight, why not try to brighten a day with your 
communication? (If Brussels is actually sunny when you 
read this, please, try to imagine the above scenario. I 
doubt it will be hard.) 

After all, social media is a tool that is ever growing, 
adapting to technological changes. Why not take 
advantage of the vast range of possibilities it has to 
offer when it comes to creativity and entertainment? 
Create a poll, go wild with emoji, create videos, 
give tips and tricks based on your expertise—the 
possibilities are endless. 

9HAVE FUN



GETTING 
SUPPORT 
USING THESE TIPS IS A GREAT GENERALISATION OF HOW YOU CAN 
ADD TO THE QUALITY OF YOUR TWITTER POSTS, 
but when it comes to continued success and a social media strategy that will 
break through the competition, it is necessary to have tailored, mapped, and 
strategically planned social media. This will most effectively align with your 
goals, Message House, and aid in campaign and event reach. 

If you’d like targeted support for a critical event, initiative, campaign, or any 
other communication, we’d love to assist. We have many years of experience 
with Twitter and all forms of digital engagement. 

SEND AN EMAIL TO 

liora.k@znconsulting.com 

+32 489 788 664

so we can plan a video meeting to 
discuss your needs, 

OR CALL 



This is how we do it 
The #EUinfluencer ranking 2020 is officially out!

Congratulations to all the Twitter #influencers who made the list this 
year. Thank you for making a difference and see you next year!
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#Corrugated pallets are a greener alternative to wooden, plastic or 
composite ones. They:

Are 80% lighter, which means they reduce fuel consumption
Produce 12.6% less emissions, according to an LCA study

Learn more! #DeliverOn #Sustainability

Committed to #packaging #innovation, we’re bringing our first 
#paperbottle prototype to consumers. 2,000 bottles of our plant-based 
#Adez drink will be offered to consumers in one of Hungary’s leading 
grocery retailers. 

Learn More http://bit.ly/AdezPaperBottle

#AdeZPaperBottle
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